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CSPI

ihe Center for Science in the Public Interest Is a
pI-natienall NGO, representing CensUmers; N et
the US and Canada

900, 000! sulsscriners to the: Nutrtien Action
Healthr Newsletter in U.S, and Canada

ISSUES:

a Food Safety
x Nutrtien

x Alcohol Pelicy

s Bietechnology

s [ntegnity In Science
a Eating| Green
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CSPI’s International Data Collection

CSPIFs 1oed safety program collects internatienal
data on eutbreaks; andl other foed safety: ISSUes

ISSUES| Include:

a Food/ANVaterhorme Outhreaks
m Food Safety Studies

s Feodl Salety Policies

x Animall Health

x Plant Health
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Safe Food International

Clearngheuse for Intermatienall ouithreak
InfiermMation

Organized by’ regien: Africa, EUrePE,
Southr East Asia, \Western Pacific, the
Middier East and Northern Afifica

Updates available on the Intermet or by,
email

nttp./7sarefooadinternational.orgr/.
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Safe Food International
Animall Health Data

SEI collects data on animal-health ISSUes
ihat: pese: a sk ter timan healtn or
AUmant ilood SeUKCEs

I 2008, SEI riesearnchers collected 431
animal health steres firem: allf regions

204 stories reperted Avian Infllenza
25, StOrIES reported Antharax
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Consumer Confidence

Americans: cenfidence In feoad salety Is
plummeting...

m /8% Of coRsUMers do; not believe that feed s
saler new! than a year age

2 48% decline in consumer confidence
x 46% Worny alkout getting sick firom oed

x 52%0 have only seme: or little confidence: i the
fieed INSPECctien system
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Wiy Consumers are: Concernea

Outnreaks, Recalls; and Warmings of Imported Products

Infantt Eermula, liquid milk, ice cream, yegurt, other dairy
(China): melamine
SouthrKerea, New: Zealand, Ghana, lflanzania, Vietnam, Taiwan, EU

Pet Foed (China): melamine

ULSE, Canada

Jalapeno Peppers: (Mexico): Salmonelia St. Paul.
ULSE, Canada

Shellfish (Mexico): Hepatitis A
Spain

Dumplings (China): Pesticide Contamination
Japan
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Foodborne Disease Survelllance &
Investigauien in the U.S:

FoodNet — active survelllance

PuUlseNet —  |[aboeratory network: that
perfierms micrehial
SUb-typPIng

outboreas Alert!— tood attripution
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Source Information

Traceanility

s Ourr ablity’ to track and connect Ilinesses fiar
eUbstIPs our abllity’ to) track: products; threugh
a glokal marketplace

s Can take weeks or Ionger: tor soukce an
euthreak

s EU program extends traceanility, threugh all
stages of production, pProcessing and
distribution, and reguires adeguate

lalbeling/doecumentation
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Source Information
ULS. Country-0f=Origin LLakelingl (COOL)

s Recenily implemented fier meat, poultry, produce, sealioed —
exempts processed foeds

s 939 ofi consumers support COOL

a 80% suppert more detailed laneling showing regien, County,
state, amnd fiarm of erHgin

E:U. Country-ef-Origin [Labeling
s Required on fruits, vegetables, beef, fish, eggs, and wine

n 9596 consumers surveyed ini Germany Were dissatisfied with
current EU regulations

s 88% wanted COOL for main ingredient of fieeds;containing
several ingredients
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Source Information

Animal lldentrfication

s Already/ inl place areund the werd tervaning
degrees: EU, New Zealand), Japan, Australia,
Brazil, Argentina, and others.

s US system (NAIS) veluntany.

o date, enly 500,000 of 1.4 million livestock
premises; registered under the system
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Ethical & Humane Treatment

IHOKMORES

s Dififerng Interatonall standardss create
conilusion
EX. New: Zealand beef exports to U.S. and EU
Ex. U.S. difificulty exporting poultry
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Ethical & Humane Tireatment cont’d

Religious Slaughter

n Glokally, thererare 1.4 pillion Halal-enly: consumers
andl 10 million Kesher-only: consumers

x 55%0 off Americans Who purchase kosher believe it Is
safer

x USDA has ne additional safety requirements fior
kosher or halall preducts

Eree-Range

s IntU.S., only requirement Is that animal “has; been
allowed access to the eutside”

x Private lakels: Australiars Humane Society,

Intermationall has hegun labeling products as: a
“Humane: Choice”
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GMOs

EUrenarometer

m 90% said that decision-makers sheuld pay: as much
attention| ter envirenmental censiderations as to
economic and seciall factors; (2005, poll)

x 95% EU citizens wanit the rnght te cheose: GVIO ieoads
a 71% simply didfnot want GVl feed! (2001 pell)

ULS.— comfiert Ievels differ hetween plant and animal
GIVIOS;:

n 2290 believe animal GMOs) are saie
n 3490 believe plant GVIOs: are safie
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Envirenmentally: Sustainanie Feod

Organic
s Glehal consumers inereasingly’ concerned over
the envirenmental Impact of ieod

n 75.6%) Chinese survey: respendents; said they
BUY erganic feed

x 34,2906 Japanese survey: respondents saidl they,
UV erganic foed

s 3590 Tihaland survey: respendents said they
Uy erganic food
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Environmentally: Sustainakle Food,
contd

Lecally: Grewn

x Shoppers at famm markets willing terpay: 2x
as retaill grocery sheppers for the same lecally.
preduced 6oeds.

x Americans tendl te favor buying fieoad
preduced By smallifiarmns ever What they,
PENCEIVE aS| Corperate operatiens
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What Consumers \Want...
besides safe food

Source Infiormation

s Country-of-Origin LLakeling
x Animal ldentification

a Farm-te-Eoerk Tiraceanility:

Ethical & Humane Freatment
= HomrMones

x Religious Slaughter

u Eree-Range

m GMOs

Envirenmentally, Sustainaile Feod
s Organic
= [ocal
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What Global Consumers Need

Harmonization of International standards
{0) ¢

n [raceanility
s Animal 1D
a lmpports

Greater Infermation-sharngeg Worldwide
s Safe Feod lnternational
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Contact Information:

Caroeline Smith DeWaal
Eeod Safety Director
Center for Science 1n the Public Interest
1875 Connecticut Ave, NW Surte 300
Washingten, DE 20009

Phiene: (202) 77 7-8366) Fax: (202) 265-4954
E-mail:

On the internet:
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mailto:cdewaal@cspinet.org
http://www.cspinet.org/
http://www.safefoodinternational.org/
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